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Our clients include leading developers

& Digital learning of educational programs:
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Early Childhood

/] Demonstrate your program’s outcomes and
impacts and the extent to which it meets ESSA’s
oA . . , levels of evidence
1. Experimental designs (RCT's)
« Design studies that are aligned to What Works
™M Quasi-experimental designs Clearinghouse standards
A2 Non-experimental studies « Provide you with timely and relevant data
“ Assess program implementation and identify critical
". Pilot studies components for student success
&/ Provide ongoing formative feedback to inform
_ . _ curriculum revisions
We collaborate with clients to create customized Monit d inf devel q
designs specific to their needs « Monitor and inform program development an

progress toward goals

Learn what evaluation can do for your curriculum

magnoliaconsulting.org info@magnoliaconsulting.org
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